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Overview:
All compliant submissions will be evaluated against three criteria:
· Price – 40%

· Quality – 50%

· Social Value – 10%

Bidders may apply for Lot 1 (Supply), Lot 2 (Installation), or both lots.
Each lot will be evaluated separately where applicable, using the same scoring framework
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	Criteria
	Max Score (out of 100)
	Contribution to Total Score
	Notes

	Cost Competitiveness
	50
	20%
	Lot 1: equipment supply & delivery costs. Lot 2: installation, surfacing, and associated works.

	Transparency of Pricing
	25
	10%
	Clear and detailed cost breakdown per lot.

	Payment Terms & Conditions
	25
	10%
	Fairness, flexibility, and clarity of proposed terms.

	Subtotal – Price
	100
	40%
	Raw score converted to weighted Price score per lot.
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	Criteria
	Max Score (out of 100)
	Contribution to Total Score
	Notes

	Product Quality & Suitability
	40
	20%
	Lot 1: product compliance, durability, fitness for purpose. Lot 2: installation methodology and technical approach.

	Relevant Experience & Case Studies
	30
	15%
	Demonstrated experience delivering similar projects; references required.

	Installation & Maintenance Support
	30
	15%
	Lot 1: maintenance guidance, warranties, and post-supply support. Lot 2: installation approach, programme, aftercare, and ongoing servicing.

	Subtotal – Quality
	100
	50%
	Scores applied per lot.
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	Criteria
	Max Score (out of 100)
	Contribution to Total Score
	Notes

	Environmental Impact
	40
	4%
	Lot 1: sustainable materials and manufacturing. Lot 2: minimising environmental impact during installation.

	Local Economic Contribution
	40
	4%
	Use of local suppliers, local workforce, and regional spend.

	Community Engagement
	20
	2%
	Lot 1: engagement through supply or education. Lot 2: community involvement during installation and delivery.

	Subtotal – Social Value
	100
	10%
	Applied per lot and combined where bidders apply for both.
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· Each section (Price, Quality, Social Value) is scored out of 100

· Section scores are then weighted in line with the percentages above

· The final score is a weighted total out of 100%

· The highest scoring compliant bid per lot will be recommended for award
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	Score
	Description

	5
	Excellent – Fully meets requirements with significant added value. Clear, thorough, and well-evidenced response.

	4
	Good – Meets requirements with no major weaknesses. Clear and credible approach.

	3
	Satisfactory – Meets requirements but lacks depth or clarity in places.

	2
	Fair – Partially meets requirements; important elements missing or underdeveloped.

	1
	Poor – Does not meet most requirements; response is unclear or insufficient.

	0
	No response or response is wholly inadequate.
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